INC

BILLIOU’S,

Let Your Voice Be Heard! Take the
2007 MTD Dealer Survey Online Today

MTD definitely cares about
the level of service that
dealers receive and has
created a series of questions
on Surveymonkey.com to
solicit your comments and
analyze your responses.

We strongly

distributor's call center
agents?

¢ In your opinion, what
parts distributor (MTD
and/or other) has the best
customer service? Why?

* Are you aware of

urge all MTD MTD [/ thetEdge Loya})lty
parts program?
dealers to take T T :

: | For A Growing World.” |
a few minutes

and respond to this quick

survey. It’s just 53 questions
and most are multiple choice
so you’ll breeze right through

it. And remember, your
opinions do indeed make a
difference.

You’ll be asked your
thoughts on such things as:

¢ Overall, how would you
rate your experience with
your central distributor
this year (2007)?

+ How would you rate the

knowledge of your central

this year (2007) has a
representative from your
MTD central distributor
visited your place of
business?

+ What is your perception of

the current warranty
processing time (time
from claim submission to
payment)?

¢ How many times

To get to the survey you can
either use the following
address:

http://www.surveymonkey.co
m/s.aspx?sm=dYRUt4_2f5G
pgHb43IWdsjmQ_3d_3d

Or for an easier trip down the
information superhighway,
you may Vvisit our website at
http://billious.com and get
there with a single mouse
click by following the
animated link above the
online ordering login box on
the right side of the page. It
says, “Attention MTD
Dealers, Click Here to Take
the Survey, and displays the
MTD logo.

If you are reading this
newsletter electronically, you
can also follow the

¢ |f you have

attended a MTD Click Here | links directly from

to Take this page, including

v ol the Survey! | ¢ «click here” box

was it helpful to

your service department?

Marketplace Weather Forecast

September 2007

1st-3rd Showers, then improv-

ing weather. 4th-7th Fair

weather deteriorates to unset-

tled conditions. 8th-11th
Tranquil weather. 12th-15th
Mostly fair initially, then un-

settled weather spreads east by

15th. 16th-19th Pleasant

weather. 20th-23rd Unsettled

again for California coast.
24th-27th Dry, but quite
breezy. 28th-30th Unsettled
weather returns.

September 2007

1st-3rd Showers, then clear-
ing. 4th-7th Fair weather
deteriorates to stormy condi-
tions for Washington, Ore-
gon. Turning squally ldaho.
8th-11th Fair skies. 12th-
15th Mostly fair initially,
then turning unsettled. 16th-
19th Pleasant, tranquil
weather. 20th-23rd Unset-
tled. 24th-27th Gusty winds
and drier. 28th-30th A re-
turn to unsettled weather.

Quoted Source: www.farmersalmanac.com

to the left.

Points of Interest:

e Survey says, “MTD
Dealers speak up!”

® Billiou’s will be
closed for inventory
September 7-8

¢ Do you have the right
tool for carburetor
adjustments?

¢ How to fail your way
to great success!

e Sears Source Code
Cross-Reference

¢ Great deals on Opti
Professional
Lubricants and Eagle
Safety Cans

e All men should know
these code words
used by the ladies



http://www.surveymonkey.com/s.aspx?sm=dYRUt4_2f5GpqHb43IWdsjmQ_3d_3d
http://www.surveymonkey.com/s.aspx?sm=dYRUt4_2f5GpqHb43IWdsjmQ_3d_3d
http://www.surveymonkey.com/s.aspx?sm=dYRUt4_2f5GpqHb43IWdsjmQ_3d_3d
http://billious.com
http://www.surveymonkey.com/s.aspx?sm=dYRUt4_2f5GpqHb43IWdsjmQ_3d_3d

Billiou’s will be Closed for Inventory September 7th-8th

Let Us Help!

Please mark your calendars
and plan your ordering
schedule accordingly.

Billiou’s will be closed

Friday, September 7th and
Saturday, September 8th to
conduct our annual physical
inventory. On Friday, we’ll be
running a minimal phone staff
who will be able to
accommodate Next Day Air and
Second Day Air emergency

Time to count our
parts, so plan your
phone orders, or
order online!

Billiou’s Call Center Hours

Mon-Fri 8AM-5PM, Sat 9AM-2PM
Toll-Free: 800-245-5468

(Di al “1” for Se
Support anytime during message)

Dealer Xpress: 888-641-0640

IV iopefations wiil reSute on' € ¢

orders only. The call center will
be closed on Saturday. Normal

h
Monday, September 10th.

Please take advantage of our

(part number orders only)

Fax: 800-266-7337
Online: www.billious.com
Email: letushelp@billious.com

online ordering and real-time
stock checks available 24/7
on our website at
www.billious.com.

F

In order to comply with federal and state The next configuration |
regulations regarding “tamper-proofing” is either a
carburetors from consumers who want to single
squeeze out just a bit more performance “D”ora
from their emissionized engines, double
manufacturers have devised several “D”. The

MTD 797-00039
“guide hole/peg”

clever hardware configurations that will same tool
allow dealers to properly adjust a will fit on both
carburetor while preventing most applications. You will
consumer attempts at throwing them out find this type of

of specification. adjustment used on
Walbro or Zama
carburetors mounted
on MTD equipment.

The first tool is for carburetors that have To adjust these

a smooth round head with a hole carburetors, use tool
for a pin // 797-00048 ($24.50 dealer cost).
carburetor

v MR
adjustment @u @Eﬁ

in the ForAGmwmg
top as
th?écég;icilgﬁigii.ozouusel:i fgﬁd screws used on Poulan When adjusting the carburetors on
Zama carburetors mounted on MTD and.Weed Eater brand emissionized equipment, be sure to
equipment. The screws are follow the manufacturer’s specific
splined all the way around, instructions to maintain compliance with
and the adjustment tool has four sets of all federal and state regulations.

This month, we’re identifying three tools
that should be in every technician’s box.

three splines spaced 90 degrees apart. To

adjust these carburetors, use
tool 530-035560 ($3.38 dealer
cost).

The third one fits splined

equipment. To adjust this carburetor, use
tool 797-00039 ($19.99 dealer cost).
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Improve Your Business Through Unexpected Failures

Business guru Peter Drucker said that the
most successful innovations in business
are driven by the unexpected success or
the unexpected failure.

Unexpected successes can drive your
business forward, but failures can propel
you beyond all expectations if you have
an open, attentive mind and the right
winning attitude.

For example, one September morning in
1928, Dr. Alexander Fleming, a British

bacteriologist researching antibiotics, was

organizing a pile of Petri dishes at the
sink at St. Mary’s Hospital in London

where he’d been studying Staphylococcus

bacteria. He’d just returned from a
vacation at The Dhoon (his country
home) with his family. Before he left on
vacation, Fleming had piled a number of
his Petri dishes to the side of his work

bench so an associate could use the bench

while he was away.

He opened each one and examined it,
determining if it could be salvaged,
before dropping it into a Lysol cleaning
solution. While doing so, he noticed one

Sears Craftsman Source Code Cross

in particular that had been contaminated
with mold — not unusual in itself, since
molds were being studied downstairs by
John Freeman and likely floated up — but
the strange part was that the mold had
killed the bacteria.

After working with a sample of the mold,
he discovered that it actually killed many
types of bacteria harmful to man and the

mold itself was non-toxic to humans. He

named his discovery penicillin and since

then it has saved countless lives.

Dr. Fleming was knighted in 1944,
becoming Sir Alexander Fleming, and he
received the Nobel Peace Prize in 1945 —
all because of a botched experiment.
Imagine the outcome if he’d merely
thrown them away.

When things go wrong, do you examine
them for the opportunities they may
present?

Norman Vincent Peale said, “When God
wants to give you a gift, he wraps it up in
a problem.” And the bigger the problem,
the bigger the gift.

Solo Universal Spra
Wand & ShuDff Valve

$14.97

List Price
$19.95

+ Unbreakable 28” spray
wand gets to those
hardtoreach places

+ Adjustable spray noz
provides fine mist or j
stream

* |ncludes flat fan nozz
for row treatment

¢ Fits the following
sprayer brands: Solo,
B&G, Burgess, Chapi
Smith, Hudson, Ortha
RL Flowmaster, Rou
Up, Spray Doc, Field
King and other tank

=

[

Reference

Thanks go out to Pro Logger in Salida,
Colorado for suggesting the inclusion of
this in the newsletter. Keep the ideas
coming...

Sears — one of the largest retailers in the
world — is supplied by many different
Lawn & Garden manufacturers. To
determine who made your machine,
check the three-digit source number (first
three numbers of the model number,
followed by a decimal point) against this
chart:

103 Sarlo Power Mower, Inc.
129 Mono Manufacturing Co.
131 Roper (AYP) *

136 Toro Manufacturing Co.
143 Tecumseh *

147 Village Blacksmith

180 Lambert Corp.

217 Eska (Engine Only) *
234 Baird-Poulan, Inc. *

247 MTD *
250 J. I. Case
257 Paramount *

271 Kioritz Corp. — Echo

291 American Lawnmower
315 Ryobi

316 Ryobi Power Tool

328 McLane

355 Roper Outdoor

358 Poulan/Weed Eater, Inc. *
359 Bolens Products, Div.

378 Omark (Oregon)

380 Moto-Mower, Inc.

390 King-O-Lawn *

426 Parker Sweeper

500 Briggs & Stratton

502 Murray, Inc. *

517 Homelite

536 Western Intl (Murray) *
549 Midwest Industries

580 Generac * (GN Engines only)
582 Clinton Engine Co.

610 Ohio Steel

619 Arps Corp.

636 Echo - Robin

639 King-O-Lawn *

654 Mott

663 Aircap Industries (MTD) *

733
739
745
757
769
778
785
842
854
900
917
922
937
987

Fairbanks-Morse

Onan

O & R Engines
Brinly-Hardy Co., Inc.
Mercury Clutch

Comet Industries

Magna ( GPE-MTD) *
Haban Manufacturing
White Farm Eq. (MTD) *
Black & Decker

Roper (AYP) *

Original Tractor Cab
Sunbeam (Aircap, MTD) *
Kubota

* Billiou’s carries parts for these brands

OThere
It is the result of preparation,
hard work, and learning ffrom

ar e n o

failurel o
i Colin Powell
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illiou's

The Service Solution ®

* Free shipping
when ordering 4
or more cases

‘ Professional Lubricants

Freight Prepaid on 4+ Cases O
le1 cAdditional 4% on 6+ Cases Opti

BILLIOU’S, INC.

Billiouds,
1343 S. Main St.

Porterville, CA 93257 e Safety Cans ship free with
Phone: 802455468 qualifying orders of Opti
Fax: 80266-7337
Email: letushelp@billious.com BOth Limited to StOCk On Hand

Rick Groves,

Business Development Manager Eagle Safety Cans meet OSHA requirements and most are either

Factory Mutual (FM) approved or listed by Underwriters Laboratories
Inc. (UL). Eagle Safety Cans are manufactured to exacting standard:s
. reflecting sophisticated technology and superior workmanship. Eagle
afety Gasoline Cangyoyides you with the most dependable containers on the market.

EAGLE
- NG, =

The Service Solution S

Visit us on the Web
www.billious.com

Part # Description List Dealer Special
UI10FS  Safety Can, 1 gallon 6150 39.98 33.98
UI20FS  Safety Can, 2 gallon 64.00 4160 35.36
UI50FS  Safety Can, 5 gallon 70.50 45.83 38.96

Humor Is, As Humor Does...

Order must be placed with Sales Department. Special pricing and free shipping during September 2007 only.

9 Words Women Use

The following is meant to warn men

about arguments they can avoid if they
know the terms. And women will get a
good laugh because they know it’s true.

1. Fine: This is the word women use to
end an argument when they are right

and you need to shut up.

Five Minutes: If she is getting
dressed, this means a half an hour or
longer. Five minutes is only five
minutes if you have just been given
five more minutes to watch the game
before helping around the house.

Nothing: This is the calm before the
storm. This means something, and
you should be on your toes. Argu-
ments that begin with nothing usu-
ally end in fine.

Go Ahead: This is a dare, not per-
mission. Don’t Do It!

Loud Sigh: This is actually a word,

but is a non-verbal statement often
misunderstood by men. A loud sigh

means she thinks you are an idiot
and wonders why she is wasting her
time standing here and arguing with
you about nothing. (Refer back to #3
for the meaning of nothing.)

That 6 s Thidlis engof the
most dangerous statements a woman
can make to a man. “That’s okay”
means she wants to think long and
hard before deciding how and when
you will pay for your mistake.

Thanks: A woman is thanking you,
do not question, or faint. Just say
you’re welcome.

Whatever: A woman’s way of say-
ing take a long walk on a short pier
and don’t forget to breathe.

Donét worry aMnout
other dangerous statement, meaning

this is something that a woman has

told a man to do several times but is
now doing it herself. This will later
result in a man asking “What's

wrong?” For the woman’s response
refer to #3. J

Oil Shortage

A lot of folks can’t understand how we
came to have an oil shortage here in the
USA. Well, there’s a very simple answer.

Nobody bothered to check the oil. We
just didn’t know we were getting low.

The reason for this is purely geographi-
cal. All the oil is in Alaska, Oklahoma,
Texas, Louisiana, California, etc.

And all the dipsticks are in
Washington, DC.

Speaking of Emissions...

While driving in
Pennsylvania, a fam-
ily caught up to an
Amish carriage. The
owner of the carriage
obviously had a sense of humor, because
attached to the back of the carriage was a
hand printed sign... “Energy efficient
vehicle. Runs on oats and grass. Caution:
Do not step on exhaust.”
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