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Lawn Clippings

Driving fo Tulare the first two days was a slow
go, with dense fog shrouding the valley — a
typical February morning in the cenfral San
Joaquin Valley. But around mid-morning the sun
started shining and the crowds came out to see
the latest agricultural gizmos and gadgets to
make farm life a bit easier.

“This was our most successful show ever,” says
John Billiou, president of Billiou's, Inc. “The
crowds were good, the product mix was right,
and the inferest levels were high.”

With just a few occasional lulls, four people
staffing the booth were kept busy answering
questions about RedMax, Encore, Solo, and No-
Spill Gas Cans for interested show participants.

The World Ag Expo is held in Tulare, CA each February
and draws approximately 100,000 attendees annually.
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Hundreds of interested people checked out Agri-Fab,
RedMax, Encore, Solo, and No-Spill gas cans.

“There were lots of dealer referrals,” says Billiou.
“Of the many services we offer to our dealer
base, that's one of the most valuable. | read an
industry statistic claiming it costs the typical
outdoor power equipment dealer $500 in
advertising to gain each new additional
customer. We're sending them new customers
every day for free.”

Experience at the show proved that No-Spill gas
cans are a very easy sell. If they are simply
placed on display, customers are mildly
intferested, but a 30 second demonstration will
have the customer ready fo buy a can almost
every time.

Will we be there again next year? You bet.
We're already making plans, and we sure hope
you stop by booth NS-6 and say hello.

For Lawnmowers, Horsepower Just Doesn’t Cut it

When you buy lawn and
garden equipment this spring,
an old familiar term —
horsepower — will be missing
from many engines.

Blame it on lawyers, or engine
makers who might have
fudged the numbers, but

horsepower is no longer the
gold standard for small
gasoline engines. Sears, for
example, now advertises some
lawn mowers rated by
horsepower, others by torque,
and sfill others by cubic
centimeters. And some
mowers have no such

designation at all.

“Unfortunately, we are not
giving consumers the answers
they want,” said Bill Rotter, an
owner of Nafional Ace
Hardware stores in the
Milwaukee, Wis., area. There's

(Continued on page 2)
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Inventory Closeout: Great Prices on Jacto Backpack Sprayers

Since RedMax is introducing
their premium sprayer line,
and Solo has the high-volume
sales arena covered, Billiou's
quite bluntly no longer has a
strategic place for Jacto
backpack sprayers in our
product line-up — we just
can't justify three brands of
sprayers.

Even though Jacto is a high-
quality sprayer and a great
tool for professionals, we're
closing out our inventory and
passing some great savings
on to you. These sprayers are
limited to stock-on-hand, do
not qualify for ferms or

G

ENCORE

POWER EQUIPMENT

HD300 Heavy-Duty 3-gal (1)
List $79.99 — Dealer $62.40
Closeout $45

shipping, and all sales are
final. But at this price, |
guarantee they'll be gone
quick. First-come, first-sold. So
don't delay. Act now, or
you'll miss out.

Parts, parts, parts...

We also have an inventory of
the fastest-moving Jacto
repair parts that need to go.
Here's another great
opportunity for an
enterprising dealer. Contact
us if you're interested, and
we'll send you a list of what
we have available. Let's
negotiate a fair price and
help one another commit
some seriously profitable
commerce.

Here's the closeout prices
and how many we've got left
as of this writing:

CD400 Commercial 4-gal (14)
List $99.99 — Dealer $78.00

Closeout S$65

HD400 Heavy-Duty 4-gal (11)
List $89.99 — Dealer $70.20

Closeout $55

Dealers selling Encore’s . 18 Months Same as Cash
“Serious Red” mowing

machines have a great selling
point in their arsenal — you

can offer consumers or
commercial accounts .

0% financing for 24 months!

6 Months Same as Cash
with 1.9% Fixed Rate for
36 months

12 Months Same as Cash
Promotion

This is in addition to other
available financing plans
such as:

These programs are available
through 5/31/2008. Contact
your territory manager for full

For Lawnmowers, Horsepower Just Doesn’t Cut it (cont.)

no longer a horsepower rating for many Briggs & Stratton engines. Last year, Briggs
chose torque as its rating system for push mowers, snow throwers, pressure washers and
generators. The shift away from horsepower ratings came after a lawsuit in lllinois
claimed that engine manufacturers were overstating the horsepower of lawn mower
engines. In some cases, the lawsuit alleged, identical engines were labeled with
different horsepower ratings, misleading consumers into believing they were getting
more power by purchasing more expensive models. Briggs advertised one engine as
having 6.75 horsepower and yet told the Environmental Protection Agency the same
engine had 3.6 horsepower, an 88 percent overstatement, according to the lawsuit.

(Continued from page 1)

Since at least 1997, engine manufacturers Briggs, Tecumseh, Kohler, Toro and Kawasaki

(Continued on page 3)

HD400

$55

CD400

$65
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“Jacto

No Sprayer Delivers More
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Shoppers Charge Accounts Co. Offers New Encore Financing

details including Minimum
APR and Acquisition Charges.

Additionally, the Standard
Plan (which provides a 1%
rebate to the selling dealer)
and the 3 Months Same as
Cash Plan are available all
year long.

Aren’t you glad you sell
Encore?
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Customized RedMax Hangtags Available to Dealers

Billiou's is supporting your marketing efforts by supplying
customized hang tags to help merchandise your RedMax
equipment.
Measuring 3.7" x 8.5" for great visibility, these full-color, two-sided
tags are printed on 80# card stock and list equipment
specifications on one side with feature/benefits shown on the
other. They come with a single top hole and an elastic loop for
fastening the tags to your equipment on display. They can be
printed with suggested retail pricing, your own specified custom
pricing, or without pricing so you can write it in yourself.
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Other available merchandising aids include DVD, Lighted above-
counter panel displays, Lozier wall displays (available in 8’
sections), Grid wall displays, Display hooks and header panels, 8’
parts counter, Dualite outdoor lighted signs, Posters, Banners, and

Qil Display.
Need merchandising aids? Just talk to your Billiou's Territory
Representative today and he'll be glad to get them for you.

Hydro-Gear Plans Growth at Kentucky Plant
months later, we were
shipping product out of the
facility,” Todd said.

assembly line this year at the

Kentucky plant, which
manufactures

Princeton,
Ky.. plant transaxles for L
“y -
throughout ;@ Hydro-Gear the residential y'dro Gear was growing in
market Sullivan at a faster pace than

what the labor supply could

Sunday, February 17, 2008 -
After adding capacity at its

2007,
Hydro-Gear plans further The compan ive us.” At the same time
expansion in 2008. Mike Todd, pany: ) 9 ) L

. . headquartered in Sullivan, lIl., the company wanted its new
Hydro-Gear's vice president . . . . .

. . broke ground on its Princeton facility fo remain close to its . v
of operations said the ) - . Mike Todd, Hydro-Gear's vice
plant in June 2005. “Five lllinois headquarters. president of operations.

company would add another

For Lawnmowers, Horsepower Just Doesn’t Cut it (cont.)

(Continued from page 2)

have reported horsepower ratings to the EPA that were significantly lower than the ratings advertised
to the public, the lawsuit said. For Briggs, it wasn't an attempt to mislead anyone, according to Tom
Savage, a senior vice president at the company. There are different testing profocols for the EPA

LJ
L ]
n than for the general public, Savage said. The EPA ratings are based on a “composite” of test results
at different engine loads, while results for the general public are based on an engine’s full power

n
< 0
b Z
35 (TH] capabilities. An lllinois judge dismissed the suit last March, but it may resurface.
@) )
Z. < Over the years, manufacturers in the intensely competitive small-engine business have used

horsepower ratings as a marketing tool. “Horsepower sells,” said Jeff Hebbard, a vice president at

%} ,\\CD Ariens Co., a Brillion, Wis.-based manufacturer of lawn tractors and other outdoor power equipment.
4L PROT?/O “It doesn't always sell for the right reasons, but it does sell.”
Excerpted from an article by Rick Barrett, MILWAUKEE JOURNAL SENTINEL. For the full article, please visit:

http://www.washingtonpost.com/wp-dyn/content/article /2008/02/15/AR2008021501732_pf.html




BELTS & HOSES

Rank Part Number Description MSRP Dealer Cost
] 41280 Belt $3.53 $1.41 %
2 41195 Belt $2.40 98¢ Y/
3 41300 Belt $3.75 $1.50 mbr Description MSRP  Dealer Cost
4 AL275 Belt $3.45 $1.38 41-1R-10 #41 Chain - 10 ft. Roll $16.55 $8.28
5 AX26 Belt $6.46 $2.28 41-1R-100 #41Chain- 100 ff.Roll  $181.48  $80.00
6 4L190 Belf $2.33 93¢ a1-cL #41 Connecting Link $0.60 30¢
/ 4L180 Belt $2.18 87¢ 41-0L #41 Offset Link $1.04 52¢
8 3L340 Belt $4.28 $1.71 40-1R-10 #40 Chain - 10 t. Roll $25.66 $12.83
’ 41270 Belt $3.38 $1.35 40-1R-100 #40 Chain - 100 ft.Roll  $270.37  $132.73
10 4L170 Belt $2.03 81¢ 40-CL #40 Connecting Link $0.56 28¢
Astonishing Va’ues on 40-0L #40 Offset Link $1.01 51¢
35-1R-10 #35 Chain - 10 ft. Roll $26.92 $13.46
our FaStQSt MOVing 35-1R-100 #35Chain- 100 ff.Roll  $203.23  $101.61
Be’ts and RO”er Chain.’ 35-CL #35 Connecting Link $0.56 28¢
35-0L #35 Offset Link $1.16 58¢

Order must be placed with Sales Department. Promotion valid during March 2008.

Bear Necessities — The Alaska Department
of Fish and Game recently issued this
bulletin — Warning: In light of the rising
frequency of human/grizzly bear conflicts,
the Alaska Department of Fish and Game
is advising hikers, hunters and fishermen fo
take extra precautions and keep alert of
bears while in the field.

We advise outdoorsmen to wear noisy litfle
bells on their clothing, so as noft to startle
bears that aren’t expecting them. We also
advise outdoorsmen fo carry pepper spray
with them in case of an encounter with a
bear.

It's also a good idea to watch out for fresh
signs of bear activity. Outdoorsmen should
recognize the difference between black
bear and grizzly bear manure: Black bear
manure is smaller and contains lotfs of
berries and squirrel fur. Grizzly bear manure
has little bells in it and smells like pepper.

The Lawyer and the Blonde - A lawyer and
a blonde are sitting next to each other on
a long flight from LA to NY. The lawyer
leans over and asks if she would like to play
a fun game. The blonde just wants to take
a nap, so she politely declines and rolls
over to the window to catch a few winks.
Persisting, the lawyer explains the game is
really easy and a lot of fun. "I ask you a
question, and if you don't know the
answer, you pay me $5, and vice-versa.”

Again she politely declines and tries to get
some sleep. The lawyer (now somewhat
anxious and figuring that since she is a
blonde he will easily win the match) offers,
"Okay, if you don’t know the answer you
pay me $5, and if | don't know the answer,
I'll pay you $500!" This catches the
blonde’s attention and, figuring that there
will be no end to this forment unless she
plays the game, she agrees to his terms.

The lawyer asks the first question. “What's

The Last Laugh...

the distance from the earth fo the moon?2”
Without saying a word, she reaches into
her purse, pulls out a five dollar bill and
hands it to the lawyer.

Now it's her turn. She asks the lawyer,
“"What goes up a hill with three legs, and
comes down with four2” The lawyer stares
at her with a puzzled look. He takes out his
laptop computer and searches all his
references. Using his modem with the
Airphone, he searches the Net and the
Library of Congress. Frustrated, he sends
e-mails to all his co-workers and friends. All
fo no avail. After over an hour, he wakes
the blonde and hands her $500.

She politely takes the $500 and turns away
to get back to sleep. The lawyer, growing
more and more upset, finally wakes her
and asks, “Well, so what IS the answerl2”
Without a word, she reaches into her purse,
hands the lawyer $5, and goes back to
sleep.
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